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“Bank of the Year 2005”

A passion to perform Deutsche Bank



2005 and 1Q2006 results

Income before
income taxes

Return on Equity

pre-tax®

2005

1Q2006

EUR
+ 52% 6.1 bn

EUR
+ 46% 2.6 bn

EUR
+43% 3.5 bn

EUR
+ 55% 1.7 bn

+ 9 ppt 250/0

+ 7 ppt 400/0

* Based on average active equity and as per target definition (excludes restructuring activities and substantial gains from industrial holdings);

2004 based on underlying pre-tax profit

Note: Data comparison with respective period of previous year
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Corporate and Investment Bank (CIB)

Underlying pre-tax profit,
in EUR bn
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D,

1.6

1Q2005 1Q2006
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Private Clients and Asset Management (PCAM)

Underlying pre-tax profit,
in EUR bn

/® 0.6
0.4 0.24 AWM

0.16

D
— 1.7
1.5
AWM S 0.7
2004 2005

1Q2005 1Q2006

Note: Figures may not add up due to rounding differences
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PCAM - Development of invested assets

2005 1Q2006
12 885
29 866 7
86

750

31 Dec Perfor- Net new 31 Dec Perfor- Net new 31 March

2004 mance / FX/ money 2005 mance / FX/ money 2006

Other Other

Note: Adjusted for invested assets within AM which were sold to Aberdeen Asset Management PLC;

Figures may not add up due to rounding differences
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Strong share price performance

In EUR,

Dax indexed to DB
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Source: Bloomberg
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Shareholders participate in the success

Dividend per share,
in EUR

:E 1.70
1.50
1.30 : :

1.12 1.15

0.92

1997 1998 1999 2000 2001 2002 2003 2004

Recommended

2.50

2005
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A clear mission

“We compete to be the /eading global
provider of financial solutions for
demanding clients, creating
exceptional value for our
shareholders and people.”
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A clear identity

Leading global investment bank

with a strong and profitable private clients franchise

v

Powerful and growing
in North America,
Asia and key
emerging markets

Mutually reinforcing

: A leader in Europe
businesses
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Germany: Broad product offering ...

Examples

Private clients

MidCaps

Students

db Finanz &
Vermdogensplanung

‘oot é,Aus"z_qii: ‘_nUng:' /

fent finaniziell -
reichetfmachen:”

etz db Finanz EVormbigensPlanung. Bej der Bari
igund.der bestan Finantplanung. -
s X

quslctns, ein gemesnames Produkt der Deutschon Bank

2005 habem boreity BT mitialsti

dan Grad am Eigeekagaiqualai dan

IKB. Die unternehmerische Entscheldung.

Passgenauer Baustein fiir finanziellen Spielraum.

wwews pequsiliotes da

Unteenmbenen wdbs] wachte ne Als largleboe
abar out Zen mingesetzies Fmanzierunganstrumen
shina klasscho Kindgungskisumeln bitt equitictes
e Coisrndlago It vorlmasnite Bomlatseinachatrung
tend nuatzichen finamsetien Spisiraum

KB ured Diputsehoe Bank steben fior die Verldsalichieit
wnd langfristigs Datreusng det Produktes

Leistung aus Leidenschaft.

Deutsche Bank

Finanzi@8sungen fir ein
erfolgréiehe

L 3 .\

Sie studieren — wir finanzieren:
db StudentenKredit fir nur
anfingl. effekt. 5,9% p.a.
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... and strengthening of the distribution platform

Cooperations ... ... and upgrade of branch network

Deutsche Q 110

Die Deutsche Bank dar Zukundt

Vermogensberatung
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Growth across the world

=

B Repositioning of Scudder I
B GM expansion B Acquisition of D&CC G i

B Specialty Fixed Income (AM) from JPMorgan B Doubling of

- B Key Capital (JV) branch network B UFG

- el . Tt
B | ‘m jg fm'im i

| Deutsche Ixe LLC ADAC cooperation B Bender Securities ﬂ' B Hua Xia
B Fincasa Hipotecaria (JV) B Mobile sales force - \4 B Harvest Fund
\ B PWM Advisory model E « Management
Investment Banking B Branch ’ l

[
products for MidCaps }l network
y ,’y B Student loans S22 .

B Consumer finance
expansion

B Wilson HTM (JV)
B Al Azizia (JV)
B [slamic Banking
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Economic outlook

Ifo business climate index(1) GfK consumer climate(?

106 6
104
102
100
98 4
96
94
92
90 2

Dec04 Apr05 Aug05 Dec05 May06 Dec04 Apr05 Aug05 Dec05 MayO06

(1) Source: Ifo Business Survey May 2006

(2) Source: GfK consumer climate survey for May 2006
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Social responsibility

Finanzielle
Allgemeinbildung.

Eine Initiative von | Handelsblatt und Deutsche Bank

|8

Deutschland '

Land der Ideen
YTITIIIIT
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Cautionary statement regarding forward-looking
statements and non-U.S. GAAP financial measures

This presentation contains forward-looking statements. Forward-looking statements are statements that are
not historical facts; they include statements about our beliefs and expectations. Any statement in this
presentation that states our intentions, beliefs, expectations or predictions (and the assumptions underlying
them) is a forward-looking statement. These statements are based on plans, estimates and projections as
they are currently available to the management of Deutsche Bank. Forward-looking statements therefore
speak only as of the date they are made, and we undertake no obligation to update publicly any of them in
light of new information or future events.

By their very nature, forward-looking statements involve risks and uncertainties. A number of important factors
could therefore cause actual results to differ materially from those contained in any forward-looking statement.
Such factors include the conditions in the financial markets in Germany, in Europe, in the United States and
elsewhere from which we derive a substantial portion of our trading revenues, potential defaults of borrowers
or trading counterparties, the implementation of our management agenda, the reliability of our risk
management policies, procedures and methods, and other risks referenced in our filings with the U.S.
Securities and Exchange Commission. Such factors are described in detail in our SEC Form 20-F of 23 March
2006 on pages 7 through 13 under the heading "Risk Factors." Copies of this document are readily available
upon request or can be downloaded from www.deutsche-bank.com/ir.

This presentation contains non-U.S. GAAP financial measures. For a reconciliation to directly comparable
figures reported under U.S. GAAP refer to the 1Q2006 Financial Data Supplement, which is accompanying
this presentation and available on our Investor Relations website at www.deutsche-bank.comlir.
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